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“Post More”

Most tourism marketers are being told to:

“T ry




Limited Budget

The

Constraint Limited Time

Paradox Unlimited Opinions
& Possibilities




You can't outspend
the noise.



You have to out-think it. ﬁ E




You don’t need more
marketing tricks.



You need a deeper“Why."



/0% of travelers say they
seek experiences that provide
personal meaning and

enrichment, not just leisure.



You're not simply competing with
other towns or attractions.



You're competing




The question IS NOT:

What do we have?



The question IS:

What do people feel
when they are here?




Today’s travelers are seeking:







Oklahoma is a state that surprises.

Our people are strong, our culture is rich, and
our cities and landscapes offer more than anyone expects.

Our charge was to craft an anthem that captures
Oklahoma’s resilience, creativity, and heart.



BOLD

BELONGS




BOLD BELONGS HERE
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-, Energy, Expression,
& Unexpected
BEI-“NES -» Inclusion & Identity
"EBE -> Place & Grounding







BOLD isn’t about being loud
IC’s about being -2

Experience > Image
Connection > Consumption

Depth > Destraction




What travelers crave, Kol (W.\;[0]V:Y delivers:

Wide-Open Spaces =» Perspective
Creative Culture = Expression

Real People = Belonging



When the idea Bold Belongs Here

is strong, isn't a _smgle
campaign.

everything It's a system
connects. that adapts.



Route 66

The Bold West
State Parks
Dark Skies

Fishing Trail

Oklahoma Today

Shop TravelOK

Different audiences.
Different stories.

Same core idea.
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Capitalize on cultural shifts and moments

The West is having a moment

A cultural revival and a
simultaneous reimagining



Recognize:

Oklahoma has an opportunity to own
The Bold West

Understand:

There are different mindsets of travelers,
but the same cultural pull



These are not demographics,
they are different motivations for travel

Western

Traditionalists
J

Return to
Roots

Y
Tradition, Land, Legacy

Cultural

Art Seekers
J

Search for
Meaning
N
Art, Culture, Connection

New

Western Vibers
J

Desire for

Expression
J

Style, Energy, Individuality
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This is how a platform becomes a system.

Instead of starting over,
we build from the same foundation...again and again.



® 1=k
Adapting the Strengthening
Message !!\ the Brand
Expanding
the Story
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From diner counters to chef’s tables.
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