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Brand USA drives economic growth and 
community prosperity throughout the 

United States by attracting high -impact 
international travelers through 

strategic marketing and travel policy 
communications 
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UNITED STATES
VISITATION SNAPSHOT



+6% -2%-21%
1.0 MILLION MORE 

VISITORS FROM MEXICO
4.2 MILLION FEWER 

VISITORS FROM CANADA
870K FEWER 

OVERSEAS VISITORS

68.3 MILLION INTERNATIONAL ARRIVALS IN 2025
Down 6% (4.1M) vs 2024

Source: U.S. Department of Commerce/NTTO, March 2026



$250B $3,600$686M
TOTAL SPENDING FROM 

INTERNATIONAL 
VISITORS TO THE USA

-1% YOY

AVERAGE DAILY 
SPENDING

AVERAGE SPEND PER 
INTERNATIONAL VISITOR 

+5% YOY

Source: Department of Commerce Ṿ NTTO & U.S. Bureau of Economic Analysis

2025 SPEND PER VISITOR INCREASES 
DESPITE LOWER VOLUME



5.3M +2%+0%
OVERSEAS VISITORS FLAT YOY TOP 20 MARKETS YOY

Source: U.S. Department of Commerce/NTTO, March 2026

OVERSEAS ARRIVALS SHOW EARLY SIGNS OF 
STABILIZATION
Following sustained declines in 2025, early 2026 results are leveling off, with performance varying 
by market. 



FIRST MONTH OF GROWTH AFTER EXTENDED DECLINES
February 2026 marked the first return to growth after a sustained decline, with March continuing the positive year -
over -year trend.

Source: U.S. Department of Commerce/NTTO, March 2026



VISITATION GROWTH EXPECTED IN 2026

International visitation is 
projected to reach 
approximately 70.6 
million in 2026, 
representing +3% YoY 
growth (+2.3M visitors). 

Source: U.S. Department of Commerce/NTTO, January 2026; Tourism Economics, April 2026, forecast in millions



GROWTH EXPECTED ACROSS MOST KEY MARKETS
Nine of the top ten inbound markets are projected to grow in 2026, with growth ranging from 3% to 6%. 

Source: Tourism Economics, April 2026

Market 2026 Forecast YOY % Change

Mexico 18,532,950 3%

Canada 17,029,610 6%

United Kingdom 4,192,979 3%

Japan 2,041,417 4%

India 1,988,707 -3%

Brazil 1,988,510 4%

Germany 1,831,956 3%

South Korea 1,738,290 6%

France 1,650,137 4%

China 1,639,936 5%

Total International 70,597,260 3%



78 7.9M39
ORIGIN AIRPORTS ORIGIN COUNTRIES NON -STOP SEATS

DFW NON-STOP CONNECTIVITY AT 
RECORD LEVELS
International non -stop capacity and connectivity continues to expand in 2026

Source: Sabre, April 2026



2026 NON-STOP SEAT CAPACITY TO DFW
Total international seat capacity to DFW increased 4% year -over -year in 2026

Non -Stop Seat Capacity

Top 10 Markets Jan Ṿ Dec 2026  ʝYOY

Mexico 3,087,649 -3%

Canada 588,042 -0%

United Kingdom 541,698 +4%

Japan 289,591 +5%

Spain 269,410 +13%

Australia 253,208 +32%

South Korea 200,197 +0%

Qatar 195,364 -15%

France 181,413 +3%

Costa Rica 180,046 -3%

Total International 7,920,947 +4%

Source: Sabre, April 2026



Source: Sabre, April 2026, greatcirclemap.com



DIVE INTO THE DATA: GLOBAL TRAVEL INSIGHTS

Access the latest 
research through our 

Research Hub!



COMPETING FOR THE 
PERSUADABLE TRAVELER 



ADAPTING AUDIENCE TARGETING  FOR THE CURRENT CLIMATE

CONFIDENT TRAVELERS
who are planning an 

international trip. Their decision 
making is rooted in personal 

fulfillment rather than political 
context

HIGH-IMPACT TRAVELERS
who are economically resilient 
with purchasing power relative 

to their market. Their travel 
plans are motivated by luxury, 

premium access, and above all, 
time well spent



ÅData -driven, tiered framework

ÅAligns market potential, 

feasibility, and budget 

ÅMaximizes attributable 

visitation and spend 

ÅUpdated monthly using the 

latest indicators

MARKET SELECTION MODEL:
HOW IT WORKS

DATA INSIGHTS ALLOCATION



Å 20+ metrics tracked monthly condensed into 11 key indicators. 

Å >ɐɶǸ ɃǸʌɶȡǪɾ ʌɶǍǪȶǸǱ ɃɐɅʌțȺʳ ʌɐ ȓʔȡǱǸ =ɶǍɅǱ Ćñ!ẏɾ ɳǍȡǱ ɃǸǱȡǍ ɾʌɶǍʌǸȓʳ ǍɅǱ ɃǍɶȶǸʌ ȒɐǪʔɾṣ  

11 KEY INDICATORS

ARRIVALS
Å Visitor Arrivals - YOY

Å Forecast Evolution

Å Performance vs Forecast

AIRLINE DATA
Å Seat Capacity Ṿ YOY

Å Seat Capacity - MOM

Å Ticket Sales Ṿ YOY

Å Ticket Sales - MOM

EXCHANGE RATES
Å USD$ vs Local Currencies

CONSUMER SENTIMENT
Å International Travel Intent Ṿ YOY

Å Likelihood to Visit the USA Ṿ YOY

Å USA Political Climate as a 

Deterrent - YOY



FY 26 MARKET 
FOCUS ÅJapan

ÅSouth 

Korea

ÅBrazil

ÅArgentina 

ÅMexico

ÅCanada*

ÅU.K.

ÅIreland

ÅFrance

ÅGermany

ÅIndia 

ÅAustralia 

*Consumer brand media is currently not live 



DIVE INTO 
THE 

DATA: 
GLOBAL 
TRAVEL 

INSIGHTS

OUR 
MARKETING 
IN ACTION

PARTNERING  
WITH A  

PURPOSE

GET TO 
KNOW 

BRAND USA



Drive direct ECONOMIC IMPACT  for the 
economy from international visitors, 
supporting American businesses and jobs.

Emphasize HIGH VALUE TRAVELERS  who 
will infuse more spending into the American 
economy.

BREAK THROUGH MEDIA FILTERS  by 
tapping into Americana and nostalgia.

Generate EXCITEMENT to visit the U.S. from 
travelers who LOVE  !ɃǸɶȡǪǍẏɾ ɳǸɐɳȺǸ ǍɅǱ 
culture.

Leverage the energy from ICONIC EVENTS .

PLATFORM OBJECTIVES



PLATFORM MANIFESTO

!ɃǸɶȡǪǍ ʌțǸ =ǸǍʔʌȡȒʔȺ ȡɾɅẏʌ Ȳʔɾʌ Ǎ ǪǍɃɳǍȡȓɅṣ uʌẏɾ ǍɅ ȡɅʬȡʌǍʌȡɐɅ ṽ to show up, look around, and let the place get 

ȡɅʌɐ ʳɐʔɶ țǸǍɶʌṣ ! ɳȺǍǪǸ ɾțǍɳǸǱ ǩʳ ɳǸɐɳȺǸṞ ɾʌɐɶȡǸɾṞ ǍɅǱ ʌțǸ ȶȡɅǱ ɐȒ ɃɐɃǸɅʌɾ ʌțǍʌ ǱɐɅẏʌ ȺǸʌ ȓɐṣ

oǸɶǸṞ ǩǸǍʔʌʳ ȡɾ ȡɅ ʌțǸ ǸǪȺǸǪʌȡǪṣ ñɐɃǸʌȡɃǸɾ ȡʌẏɾ Ǎ ɾʔɅɶȡɾǸ ɐʬǸɶ ɶǸǱ ɶɐǪȶṣ ÃʌțǸɶ ʌȡɃǸɾṞ ȡʌẏɾ Ǎ ȓɶǸǍɾʳ ɾɳɐɐɅ Ǎʌ 

ɃȡǱɅȡȓțʌṣ uʌẏɾ ʌțǸ ȺǍʔȓț ʳɐʔ ɾțǍɶǸ ʭȡʌț Ǎ ɾʌɶǍɅȓǸɶ ɐɅ Ǎ țȡȶȡɅȓ ʌɶǍȡȺṞ ɐɶ Ǎ ɃǸǍȺ ʌțǍʌ ʌʔɶɅɾ ȡɅʌɐ Ǎ ɃǸɃɐɶʳṣ uʌẏɾ ȒȡɅǱȡɅȓ 

ʳɐʔɶɾǸȺȒ ȡɅ ɳȺǍǪǸɾ ʳɐʔẏʬǸ ɐɅȺʳ ǸʬǸɶ ɾǸǸɅ ɐɅ ɾǪɶǸǸɅ ṽ ǍɅǱ ɶǸǍȺȡʽȡɅȓ ʌțǸʳẏɶǸ ɶǸǍȺṣ

This campaign brings that spirit to life. With bold language, honest imagery, and a deep respect for both the 

vastness of the land and the soul of the people who call it home.

Because the memories you make here ṽ ʌțǸʳ ǱɐɅẏʌ țǍɳɳǸɅ ǍɅʳʭțǸɶǸ ǸȺɾǸṣ ĥɐʔ ɃǍȶǸ ʌțǸɃ ʌțǸ ɐɅȺʳ ʭǍʳ ʌțǍʌ 

ɃǍʌʌǸɶɾṝ ǩʳ ȓɐȡɅȓṞ ɃǸǸʌȡɅȓṞ ʌǍɾʌȡɅȓṞ ʭǍɅǱǸɶȡɅȓṣ !ɅǱ ǩʳ ǪǍɶɶʳȡɅȓ ȡʌ ʭȡʌț ʳɐʔ ȺɐɅȓ ǍȒʌǸɶ ʳɐʔẏʬǸ ȺǸȒʌṣ




