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Connected TV
Reaching target markets through 

the latest form of video 
advertising



Hello,	Oklahoma!
• Residing	with	my	husband	and	our	beagle	in	Coastal	Georgia	

• Graduated	with	a	Bachelor’s	Degree	in	Business	Administration	
with	a	minor	in	Marketing	

• Started	my	career	in	hospitality	with	the	Hampton	Inn	&	Suites	
on	Jekyll	Island,	Georgia	

• Moved	into	a	position	where	I	was	selling	and	integrating	
digital	software	products	and	tools	with	an	ad	agency		

• Orange142	recruited	me	to	join	their	expanding	group	of	
expert	media	strategists	in	2017	

• Thoroughly	enjoying	the	last	5	years	working	with	DMOs,	as	
well	as	a	variety	of	other	industry	verticals	



Orange142	–	Austin,	TX
Orange142 executes advertising strategies across an array of digital 
and traditional channels including Programmatic Display, Social 
Media, SEO, Paid Search, Mobile Advertising, Native Advertising, 
Email, Video  Advertising, and more.  

In the world’s constantly shifting and expanding  digital landscape, 
where it’s easy for “set it and forget it” mentalities and impersonal  
algorithms to steer digital advertising campaigns, we strive for the 
personal, collaborative and transparent. And this sets us apart. 

Our business is minority (woman) owned is made up of savvy 
digital strategists, planners and buyers; expert technicians and 
data analysts; content specialists; social media gurus, and 
personable service professionals with additional offices in Atlanta 
and Denver. We love what we do and expect to win. We know our 
clients do too.

SXSW	2018	



• CTV is a new alternative to the traditional television commercial spots. 

• 15-30 second Video advertising runs in between premium television showings.  

• It utilizes channels such as HGTV, ABC, ESPN, etc.. (Yes, even the Travel 
Channel!) 

• Connected TV sees 90%+ Video Completion rate. Why? Because you can’t skip 
the ads. 

• This sort of video advertising engages audiences like never before

What	is	Connected	TV?



What	is	Connected	TV?	(Continued..)

• Connected TV is any type of TV screen that can stream digital 
video 

• This includes live streaming TV on an internet browser, through 
a Smart-TV Platform, dedicated streaming device or application 
(such as Sling TV or Hulu), or game console. (PlayStation, 
XBOX, etc.)  

• Gain access to over-the-top premium Live and VOD inventory, 
with no ad blockers or bots.



Can	you	guess	the	Average	
Age	Demographics?

Broadcast	(Antenna)?	
Cable	Programming?	
DVR?	
Connected	TV?



The	
Results…..

(55)	Traditional	Broadcast	
(Antenna	TV)

(48)	Cable	Programming

(42)	DVR

(31)	Connected	TV



Age	Demographics	Matter

• 78%	of	millennials	would	rather	spend	money	on	a	desirable	
experience	or	event	than	buying	something	desirable	(Harris/
Eventbrite,	2014)	

• Young	travelers	are	relatively	intrepid	and	unlikely	to	be	phased	by	
economic	problems,	political	unrest	or	epidemics.	If	there	are	fewer	
job	openings,	it	can	even	encourage	young	people	to	travel	or	gain	
work	experience	domestically	or	abroad	during	a	gap	year	(WYSE,	
2016).

https://www.google.it/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=0ahUKEwjxju3KksXMAhXH2BoKHeyWA7gQFggkMAA&url=https://eventbrite-s3.s3.amazonaws.com/marketing/Millennials_Research/Gen_PR_Final.pdf&usg=AFQjCNEyQWWtq-ZgKzdAnnS2QcipyuVb5w
https://www.google.it/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=0ahUKEwjxju3KksXMAhXH2BoKHeyWA7gQFggkMAA&url=https://eventbrite-s3.s3.amazonaws.com/marketing/Millennials_Research/Gen_PR_Final.pdf&usg=AFQjCNEyQWWtq-ZgKzdAnnS2QcipyuVb5w
https://www.wysetc.org/research/publications/power-of-youth-travel-2016/
https://www.wysetc.org/research/publications/power-of-youth-travel-2016/


Yep,	there’s	more!

• If	the	prevailing	image	of	the	sophisticated	jet-setter	is	a	baby	boomer,	
it’s	time	to	reassess.		

• Forbes’	Luxury	Travel	Trends	Shift	As	Affluent	Millennials	Act	On	Their	
Aspirations	reveals	that	nearly	one	quarter	of	US	adults	making	an	
annual	household	income	of	more	than	$500,000	are	Millennials.	
What’s	more,	among	Millennials:	

• 78%	choose	to	splurge	on	experiences	over	“things”	
• 7	out	of	10	millennials	would	rather	spend	their	money	on	
experiences	than	material	things	(MMGY	Global)

http://www.forbes.com/sites/jefffromm/2016/03/29/luxury-travel-trends-shift-as-affluent-millennials-act-on-their-aspirations/#7509e77022b4
http://www.forbes.com/sites/jefffromm/2016/03/29/luxury-travel-trends-shift-as-affluent-millennials-act-on-their-aspirations/#7509e77022b4
http://www.forbes.com/sites/jefffromm/2016/03/29/luxury-travel-trends-shift-as-affluent-millennials-act-on-their-aspirations/#7509e77022b4
http://mmgyglobal.com/infographic.html


How	Old	Are	Millennials	Now?

Pew	Research	Centre	announced	that	they	would	
be	applying	the	term	“millennial”	only	to	those	
people	born	between	1981	and	1996.		

That	means	all	millennials	–	will	be	between	the	
ages	of	22	and	36	in	2018.



Millennials	are	not	the	only	Audience	for	CTV

• Flexible	Income	

• Families	with	Children	(iPads,	devices)	

• Aquatinted	with	at	least	basic	Technology	which	leads	to…	
• Online	Bookings	(online	tracking	for	your	destination)	
• Adventurers	
• Social	Media	Users	

• Multicultural		

• Frequent	Travelers	(High	Mobile	Device	Frequency)



It’s	Not	Going	Anywhere

By	2020,	connected	
TV	users	will	

represent	71.2%	of	
internet	users	and	
60.4%	of	the	US	

population,	up	from	
68.0%	and	56.1%,	

respectively,	in	2016.



Video Advertising
How It Works 
• Showcase engaging :15 or :30 video content. (:60 seconds or more can 

be accommodated but is not recommended). 
• Can be run pre-roll, mid-roll or post-roll across thousands of brand safe, 

premium, and professional video content and also the YouTube video 
distribution network. 

• Raise awareness of brand and guarantee completed video views 
• Target ads to specific demographics, geographies, behaviors, interests, 

in-need intent and more. 

What It Does 
1. Digital video advertising allows for the sight, sound, motion and 

emotion of video with many of the same benefits of broadcast but with 
a direct audience of one. 

2. Trackability including view duration, Click Through Rate (CTR) and 
number of completed views. 

Sample Placements



Meet	Consumers	where	they	are	–		
• Living	Room	
• Bedroom	
• Family	Room	

On	the	go	using	–		
• Mobile	Devices	
• Tablets	
• Laptops



Is	Connected	TV	the	same	as	HULU	Advertising?

• CTV is very similar 
• HULU has a minimum buy of 

$30k when purchasing direct 
• Roku, Sling TV, Chromecast, 

AppleTV, AmazonFire, and in-app 
purchased advertising are all sold 
in a programmatic format, 
providing the lowest rates for your 
advertising dollars. 

• This tactic does not require any 
minimum spends.







Sample	List	of	Available	Channels	



Audience	Data	Specific	to	your	Destination
***Reach the right audience at the right time by using the most 

effective audience data for your target markets***  
• Age	Range,	Gender,	House	Hold	Income 

• Behavioral 
• Interests	 
• Contextual	Targeting 

• Genre 

• Persona	Targeting	 
• Specific	white	lists	of	sites	and	custom	channels







What	kind	of	videos	perform	best?

• Promote	your	unique	destination	

• Bright	Colors	
• Branding	
• Keep	it	short	and	interesting	
• Outdoor	Activities	
• Call	to	Action



Ideal	Specs	Needed	for	CTV

ConnectedTV

Creative	Dimensions: File	Type(s)

	1280x720	px	min.				 
100	MB	max	file	size

15-30	seconds 
MP4





US Army – Recruitment Campaigns 
The US Army looks to boost regional recruitment events with localized, targeted, digital media campaigns

Services:  
Connected TV 
Geofencing 
Display Advertising 
Video Pre-roll 
Native Video 

THE CHALLENGE 
The US Army looks to geofence live recruiting events and compliment in-person recruiting efforts 
with digital advertising to encourage enlistments with young men and woman. 

THE SOLUTION 
Orange142 geofences recruiting events and serves a variety of digital programs including 
mobile display, video Preroll and native advertising. The campaigns are optimized to drive 
relevant traffic to specific Army landing pages. Optimizations include ad networks utilized, 
creative assets and site level placements. 

THE RESULTS 
With multiple campaigns and local events in market, Orange142 has assisted in serving out 
over 20,000,000 ad impressions, 50,000 clicks and over 900,000 completed video views!



VISIT NORWAY
BUILDING BRAND AWARENESS AND DRIVING U.S. TOURISM TO THE COUNTRY OF NORWAY WITH CO-OP PARTNER 
CAMPAIGNS. 

Services: Connected TV, Programmatic display, native, social 
media advertising, instream video, and email. 

THE CHALLENGE 
Norway wanted to grow presence with US travelers while featuring local 
Norwegian partners as part of a global Co-op initiative. Reporting 
transparency, audience targeting, and creative management between partner 
and brand  success had been challenging.  

THE SOLUTION 
Orange142 created unique audience profiles and segments which were inline 
with Visit Norway’s visitor profile. Leveraging our real-time reporting dashboard, 
Norway was able to see all individual audience segments along with partner 
information  and top converting advertising tactics. Partner data included but 
not limited to impressions, clicks and conversions (airline  bookings, hotel 
bookings and adventure tours). 

THE RESULTS 
Partner conversions were measured for the first time for the client and audience 
targeting has shown that digital campaign targeting is working with measurable 
conversions rolling in continuously. 

Since running digital campaigns for 
Norway in 2015 bed nights have had 

a lift of 17% 2015-2016 YoY. 
  

Bed nights are on pace to have a 22% 
2016-2017 YoY lift!

We rely on Orange142 to execute our multi-faceted destination 
marketing campaigns, across multiple tactics and platforms. 
Their team is knowledgeable, creative, highly responsive and 
committed to supporting our initiatives, making them invaluable 
partners in our effort to promote destination awareness, drive traffic 
to our website, and generate an increased number of US travelers 
to Norway year over year.  
We have seen a steady growth of 50 percent over the past 7 years, 
and in the last year alone we’ve had a growth of nearly 30 percent. 
We feel confident that Orange142 have played an integral role in 
ensuring our success - with a targeted, contextual and always-on 
approach in our digital marketing strategy. 
-Beate C. Gran 
Digital Media Manager, Visit Norway USA, New York 



THANK		
YOU	

Lindsey	Wilkes	
770-316-2857	

Lindsey@Orange142.com

EXPECT	TO	WIN.	
EVERY	MARKET.	EVERY	PROSPECT.	EVERY	TIME.


