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Advantages
• Stretches marketing dollars 
• Strengthens messaging 
• Strengthen consumer 

experience





Your Assets

• Your brand 
• Your marketing budget 
• Your unique content 
• Your site traffic 
• Your social properties 
• Your partners



Your Partners’ 
Assets

• Their brand 
• Their marketing budget 
• Their unique content 
• Their site traffic 
• Their social properties 
• Their product





Today’s 
Agenda

• Traditional 
• Digital 

– SEM 
– Display & Remarketing 
– Social Media 
– Content 
– Video 
– Collaborations 

• The Future



Traditional



Publications, Newspaper Inserts  
and Ad Buys



Overall Benefits: 

● Impacts the entire 
community 

● Affordable entry points 
● Highly trusted 

Potential Challenges: 

● Decreasing circulation 

Traditional



Digital



CVB Direct Traffic Co-op Model

Search Engine MarketingThis looks great, but can the "SITE 
BRANDING" box be changed to "CO-
BRANDING" and moved to the 
bottom of the webpage intead of 
outside of it?



Search Engine Marketing



Search Engine 
Marketing

Sponsor Benefits: 

● Branding on each 
landing page 

● Hyperlinked logo 
● High-quality inbound 

links



Overall Benefits: 

● Lower click costs 
● Traffic to multiple sites 
● Custom campaigns 

Potential Challenges: 

● Co-branding effectively 
● Traffic beneficiary 
● Partner campaign control 

Search Engine 
Marketing



Display 
Advertising



Display Advertising



Display 
Advertising

Overall Benefits: 

● Brand awareness 
● Website traffic 
● Cost-effective 

Potential Challenges: 

● Traffic beneficiary 
● Measuring ad 

effectiveness 
● Ad blindness; viewability 
● Brand safety



Social Media

Utilizing Partner Content: 

● Content diversity 
● Enhance the experience 
● Generate conversions 



Social Media



Social Media



Social Media

Overall Benefits: 

● Effective targeting 
● Co-branding 

opportunities 
● Versatile KPIs 
● Native, in-feed 

 Potential Challenges: 

● Waning organic reach 
● Ad congestion 
● Traffic beneficiary



Remarketing



Remarketing



Remarketing

Overall Benefits: 

● Highly relevant audience 
● Co-branding 

opportunities 
● Extended sponsor 

branding 

Potential Challenges: 

● Traffic beneficiary 
● Consumer perception 
● Advertising behavior



ContentCan we remove the text under the 
illustrations? I think they work fine 
without the written explanation.



Content:  
Influencers

Sorry to be nitpicky, but influencer 
marketers are typically pretty young 
and this looks like an older gentleman 
(at least to me).



Content



Content

Overall Benefits: 

● Brand awareness 
● Creating perception 
● Website traffic 
● Extended reach 
● High levels of engagement 

Potential Challenges: 

● SEO beneficiary 
● Traffic beneficiary 
● Too many cooks? 



Video Marketing
Please remove the text boxes under 
the illustrations



Video Marketing



Video Marketing



Video 
Marketing

Overall Benefits: 

● Brand awareness 
● Mobile-friendly 
● High rate of consumption 
● Low costs for video ad 

views 

Potential Challenges: 

● Quality video assets 
● Co-branding 
● Off-site activity



Co-UP!



The FUTURE



Omni-channel Journey



Omni-channel
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